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Letter From The President
Spring - what an incredible season. Spring brings with it a fresh 

start, new perspectives, and most importantly, a reminder that 

opportunities are endless.

As we dive headfirst into new things this season, remember to 

make the most of your 3PM Membership. Engage with other 

members, take time to learn from your peers, spend a moment 

celebrating the invaluable impact you make through your work 

as a Third Party Marketer.  

And, if you need any help expanding your firm's potential, please

remember to give us a call.  As the leading connector of Third 

Party Firms in the US and beyond, we are ready to connect you 

to your new partner.
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LETTER FROM THE PRESIDENT  
SANDRA POWERS MURPHY, CEO ARK GLOBAL  
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Take a look ahead at webinars coming to a computer screen near you!
Webinars are free and available on demand, anytime. If you are interested in
speaking at a future 3PM event, contact info@3pm.org today.
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Let's Talk Webinars

APR 20 DATABASE IMPACT 2022 WITH IMSS: 10AM EST

AROUND THE WORLD WITH MYFUNDS: 10AM EST
FEATURING JEROME GLADIS I  MYFUNDSMAY 11

 

FEATURING TRISHA SANDOZ I  IMSS

MyFunds Office is the leading third-party investment fund distributor in France, 

and a top firm in Switzerland, Spain, Luxembourg, Belgium, and Monaco. MyFunds

develop the business strategies of our management companies both foreign and 

domestic, re-design their marketing and communication tools, and outsource their

sales force to achieve results.

Patricia Sandoz, CEO, founded Investment Management Support Solutions, LLC 

(IMSS) in 2017. With over 27 years in the industry and an extensive background in 

all phases of institutional sales and marketing, she has a deep understanding of 

consultant database structures, reporting requirements and the related RFP/DDQ 

completion process. 

JUN 15
BEHIND THE SCENES WITH ARROW PARTNERS: 
10AM EST
FEATURING KEN ROGERS I  ARROW PARTNERS 

Since 1995, Arrow Partners has has represented a number of asset managers who 

are seeking institutional investors in the US market. Arrow Partners defines 

"delivering results" and specializes in positioning, marketing and building AUM in 

the institutional investment management space. 

mailto:info@3pm.org
https://attendee.gotowebinar.com/register/9002497063973880591
https://attendee.gotowebinar.com/register/5944840990603183119
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The Top 2 Barriers to Success on LinkedIn

and Strategies for Overcoming Them

Dan Sondhelm, Sondhelm Partners 

LinkedIn is the top social media platform for

asset managers. But being on LinkedIn isn’t the

same as using it well. Sondhelm Partners’

Phaedra Perkins sat down with Synthesis

Technology’s Emilie Totten to discuss her top

barriers to LinkedIn success and strategies to

overcome them. She also threw in a little

lagniappe (Cajun for “a little something extra”)

about SEO!

Watch the video

 

MEMBER PERSPECTIVES

It is imperative that boutique managers find a way to

develop and articulate their unique “mes- sage.” Fifteen

years ago, managers could simply call an institution- al

gatekeeper or intermediary to discuss their performance,

com- petitive edge and “proprietary research process.”

And yes, they would answer their phone because they did

not have access to infor- mation at their fingertips like

they have today. Central repositories, such as eVestment,

were not an industry standard. Today, the da- tabases

have “real time” core firm and strategy information,

result- ing in very few investors picking up the phone and

since you can be easily screened out by e-mail, you

better have something compelling to say.

Read more from Steve Rubenstein here.
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A Proven Distribution Option For Boutique

Managers

Steve Rubenstein, Arrow Partners

(Published for Insights Magazine)

Just like snow flakes and sunsets, no two

investment managers are the same. Every firm,

from bou- tique startups to established, have key

differentiators that set them apart from their

peer group. Today, these differentiators could

include hot button topics such as ESG focus or

DEI within the firm and strategy. That, in addition

to the unique characteristics of the portfolio, risk

management and overall profile of the

investment team, provides managers with the

core nuggets to highlight their distinct edge in a

compelling manner. This is especially important

given the highly competitive nature of raising

capital in asset manage- ment and the

transformation that has occurred in the industry

over the last decade.

https://vimeo.com/668741220
https://www.arrowpartners.com/_files/ugd/bafcad_fc63cc6dd22949c0a8b2ba2a69552749.pdf
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Trending News

Global Focus
IThe Third Party Marketing Association's Global 

Committee is seeking volunteers!  If you have a desire 

to make a global impact and assist in connecting 3PMs 

throughout the world, consider joining the committee. 

To learn more, contact 3PM.  

A New Ranking of Countries' Economic Success Puts the United States
Towards the Bottom. 
Fortune

Last week, L’Atelier introduced a new economic-performance metric that they
believe identifies which OECD countries are doing the best job of both
creating national wealth and ensuring the conditions for social mobility—and
which are falling short.

Australia Aims to Ease Inflation Pressures Ahead of Election
ABC News

Australia’s government has presented a range of economic measures such as
halving the tax on gasoline in a bid to help cushion the impact of rising prices
and win votes at elections due by May

Inflation Dominates Americans' Economic Concerns in March
Gallup

Roughly one in five Americans mention the high cost of living/inflation (17%), or
fuel prices (4%) specifically, as the most important problem facing the U.S.
today. Together, these account for over half of the economic issues that 35%
of Americans cite as the nation's top problem. Within that group, 11% identify
the economy in general as the chief problem.

mailto:info@3pm.org
https://fortune.com/2022/03/29/gdp-sustainable-economic-barometer-usa-britain-house-prices-tuition/
https://fortune.com/2022/03/29/gdp-sustainable-economic-barometer-usa-britain-house-prices-tuition/
https://abcnews.go.com/International/wireStory/australia-increase-spending-defense-security-83730140
https://news.gallup.com/poll/391220/inflation-dominates-americans-economic-concerns-march.aspx

